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ATTT will have “Theme Zones” regarding a variety of businesses and services that evolve by the integration of cars and
communications in order to arouse prospective visitors’ interest and thereby draw more visitors as well as enhance the effectiveness for
themes-related exhibitors.

l Theme Zones at ATTT 2010 (tentative)

Infrastructure and related businesses that will change with EV/IPHV ITS @

Parking

Park & Ride

Commercial vehicle solutions

Digital Signage

Transportation IC . .
Digital Signage

ATTT is a unique trade show that is focused on ICT and transportation. Please take this opportunity to participate in ATTT as a forum
for information exchange to expand your business chances.

Bl Making potential business targets visible

ATTT attracts visitors who have a clear sense of purpose toward the theme of ICT and transportation.
Therefore, potential targets of your business will be visualized through ATTT.

M Finding business partners
Companies at various layers of this industry sector are reguired to construct new business models
making use of their own strengths to realize mobility for the next generation.
ATTT will enable exhibitors to find business partners efficiently focusing
on broad-based markets of the auto and telecom-related industries.

B Effective marketing research

ATTT brings together visitors who are highly interested in the next-generation mobility as a new market
that is expected to develop further in the future. 7
This Exhibition will enable exhibitors to do market research, which usually requires costs and time;lintan e“f*f;i‘c;;
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Nikkan Jidosha Shimbun
(Daily Automotive News)

Mobi 21 MobiZl 8 +owonie

g'rgﬁlit'%nl; 143,000 ZQKbkllshe%byh Shimb mﬁp‘@am@nﬂ:w Page view (monthly) : 12,050,000
N'ukkls e'd yh Shimb ! an Jidos _a |m. gn _ i Unique users (monthly) : 2,085,000
1 an Jidosha - imbun An opinion magazine specialized in the http://plusd.itmedia‘co.jp/mobile/

Launched in 1929, Nikkan Jidosha Shimbun, or Daily auto industry for the new era. It covers a
Automotive News, is one of the world's largest daily broad range of topics such as the This website provides information about
papers specialized in the automotive industry. It environment, safety, ITS and IT, which releases of new cell phones and other

are the key words to drive this industry in
the future. Its reporters present a sharp
analysis of domestic and international
trends and outlook for the future.

mobile devices. It carries detailed
reviews, columns and technology
descriptions for general users to =l izl
professional engineers. #As of Apr.2010

quickly and accurately covers daily news and events,
including environmental changes surrounding the
automobile and technical innovations which bring
about major changes in vehicles and the auto industry.

AM Network AM NETWORK Asia Version AM{WM i

Response

Circulation: 13,000
Published by
AutoMart Network Inc.

This magazine covers products,
services and business models for the
entire automotive aftermarket industry
and provides information on how to
adapt to the changing business
environment.

Circulation: 20,000
Published by
AutoMart Network Inc.

This is a specialized journal of auto
supplies that is published in Asia. It
provides the giant “Asian market” with
information about attractive products,
distribution and companies in this
sector. (Available in traditional and
simplified Chinese and English)

Page view (monthly) : 28,000,000
Unique users (monthly) : 2,500,000
http://response.jp/

This is an auto-related general news site
which carries the latest information on the auto
industry from diversified standpoints, including
the topics of new car releases and corporate
trends. Also, it provides information about car
life, car telematics, ITS and car navigation
systems as well as product i

Invitation tickets/Direct mail

Invitation tickets will be distributed to prospective visitors through the organizers
and supporting organizations.
Also, they will be sent to visitors to last Exhibition and other related trade shows or conventions.

Concurrent events

We will attract highly motivated visitors by organizing high-quality
keynote speeches by telecom carriers and automotive manufacturers
and specialized conference program including EV/Smart Grid and
public transportation services. We will also motivate a wide range of
prospective visitors to come to the Exhibition by opening theme
zones showing the future of the businesses and services that will
develop with cars and communication.

Synergetic effects produced by taking place concurrently with SEMICON Japan 2010

We are aiming to draw quality visitors as ATTT 2010 takes place at the same time as SEMICON Japan 2010, which is one of the world’'s
largest trade shows of semiconductor equipment and materials, marking its 34th anniversary this year, and attracts visitors who are
highly interested in “cars” as an application.

Records 1, What kind of business are you or your company/organization engaged in? (single choice) AN
of the last Exhibition .
Software/System/Content 17.0% House building/
Electrical/electronic parts maker 15.5% Housing 0.2% Press 4.8%
Total number of visitors Auto parts/supply makerhWholesaler 148%  Coreticion 0.2%
to the Exhibition Trading firm/International trade 6.6% Commercial facliies
Automaker 5.3% o Others
6 ’ 7 15 Roadside business (improvement, GS/SS, retail of supplies) 3.7% RoadRoad faciites 0.8% 10.1%
Actual number Parking 3.6% Forwarder/Transport
of registrations Distribution/sales of automobiles (new cars/used cars) 3.0% business _0.89
3.524 Government agency / Local government/Affiliated organization 2.7% Ese:w"n"“‘”““;/ .
’ Research institution/Educational institution 2.6% Govmeme"cy,'
Forwarder/Transport business 0.8% Local
Road/Road facilities 0.8% At 2.7%
Total number of Commercial facilities 0.5% Distribution/sales of
attendees to Developer/Construction 0.2% ﬂtgg'gﬂcbgfss)(ﬂew cars/
Keynote Speeches House building/Housing 0.2% 3.0%
and Conferences Others 10.1%
Press 4.8%
1 ’ 2 85 *Data on all the registered visitors Total  100% Communicatiorl/s
7.8%

it Goal of attracting 10,000 visitors
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Indoor exhibition space

Exhibition space: JPY 383,250 per booth
(tax included, decoration fee not included)

- Booth size is 9 square meters (3m x 3m)

- In principle, only a raw space is provided. If there is/are adjoining
booth(s), a 2.7 m partition panel/panels (system panel, white color)
will be installed. (See the example on the below.)

Package booth: JPY 467,250 per booth (tax included)
- Booth size is 9 square meters (3m x 3m)
- A package booth includes the items described below.

Items included in a package booth
Company name :  Exhibitor's name on the parapet

o : . i Flooring : Punch carpet

- Exhibitors are required to decorate their booths according to the Ligﬁ{i':g: Zlinfoof,?,rggm light

Guideline for Exhibitors, which will be distributed at the briefing for Furnishing : One reception counter (W900 x D450 x H750), two folding chairs

exhibitors scheduled for September * Only one set of furnishing will be provided even if an exhibitor

i ) . X applies for more than one unit.

- Please contact the Operational Secretariat if you would like to Electricity : One electric outlet (100v/750W), setup fee and electricity

use your original decoration plan. usage fee (up to 1KW) included.

If there is/are adjoining booth(s) Exhibitor's name Exhibitor’s name

1 unit (2,970mm) 2 units (5,940mm) O 07’6 0© Parapet

l
|
|
0

Example of one unit Example of two units

Planning Calendar (from application to the Exhibition)

Obtain application form
and related documents

Submit the Exhibition
Space Reservation Form

Briefing for Exhibitors
(tentatively scheduled for Sep. 2010)

Moving-in & Setting-up
(Nov. 29 — Nov. 30, 2010)

Exhibition
(Dec. 1 - Dec. 3, 2010)

If you have any questions or need further information after checking these documents, please do not
hesitate to contact the Operational Secretariat.

Please fill in the Exhibition Space Reservation Form and send it to the Operational Secretariat. Also,
please write your requests concerning the location and configuration of your booth. The Operational
Secretariat will, in principle, allocate exhibition booths by considering appropriate zoning of the whole
exhibition in view of visitors’ convenience and the order of applications received. If you have a joint
exhibitor / joint exhibitors, you and your joint exhibitor(s) will be considered and listed as “one” exhibitor in
all printed materials and other media related to the Exhibition.

After receiving the Exhibition Space Reservation Form, the Operational Secretariat will issue an invoice for
the exhibition fee. You are requested to pay the full amount to the designated bank account by the due
date, which is typically either one month after submitting the Exhibition Space Reservation Form or the day
before the Exhibition.

If you change or cancel your application for exhibition for inevitable reasons after submitting the Exhibition
Space Reservation Form, a cancellation fee will be charged as follows, whether you have already paid the
exhibition fee or not.

On or before Aug. 20 (Fr.): 30% of the exhibition fee
On or after Aug. 21 (Sat.) :100% of the exhibition fee

*The joint exhibitor is a company or an organization which will pay part of your exhibition fee and/or conduct promotional activities jointly with you.
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